A Partial listing of Intended Results of a Bribe, from Guerrilla Marketing Excellence by Jay Conrad Levinson
1. To get someone to send for your brochure

2. To get someone to request a sales call

3. To reward someone for being a new or repeat customer

4. To serve as an incentive for specific behavior

5. To reward results among a sales staff

6. To get people to complete a survey

7. To motivate people to make a purchase

8. To motivate people to enlarge the size of their purchase

9. To increase morale, sales, safety, attendance, and more

10. To make your name a brand name

